
Prepared for Town of Tusayan City Council Meeting
January 13th, 2026

By Jessica Remington, Tourism Coordinator
explore.tusayan-az.gov



CALENDAR OF EVENTS for FY26: January – June 2026

January:

• January 20th: Destination Training with ATI (B2B)

• TBC* - Potential Destination training with Leti Travel & Tourism (LATAM Market) (B2B)

• January 24th: AAA Pittsburgh Travel Showcase, Destination Theater Presentation (B2B & B2C)

February:

• February 8th – 11th: IITA Summit, Niagara Falls, NY (B2B)

• February 14th & 15th: Travel & Adventure Show, Phoenix AZ (open to Tusayan businesses) (B2C)

March:

April:

• April 1st – 4th: Go West Summit, Las Vegas NV (open to suppliers, self registration) 

May:

• May 17th – 21st : IPW, Ft Lauderdale FL 

June:

MEMBERSHIPS: VUSA Germany, VUSA France & IITA (International Inbound Travel Association)



CALENDAR OF PLACEMENTS / CONTENT: January – June 2026

PRINT:

• January: Arizona Highways

• January / Winter: AMERICA Journal (Germany) Route 66 Centennial

• January: JRNY Magazine (UK) Route 66 Centennial

• AZ Drive Guide: Winter & Spring
• Regional Publications (Jamie): Verde Valley, Verde News, Flag Live, 
 Kudos Sedona, WGCN

DIGITAL: 

• January: Arizona Highways

• January: Visit USA France x E-Learning Platform (B2B) 

• Spring: Cactus League Baseball Association 

• Ongoing: Bi-monthly content for VUSA Germany B2B Newsletter

• Ongoing: Grand Canyon Journal / National Park Trips 

• Ongoing: Visit USA Parks / Herrmann Global - Route 66 Centennial

*All artwork, content & graphics have been created by Jamie Mowbray. 
Final deliverables can be accessed via the QR code.



MARKETING COLLATERAL:

• NOT PICTURED: Rack Brochure (9 x 4)

*Artwork and graphics have been created by Jamie Mowbray
**Arizona’s World Cup Warm Up has been created by Jessica

Post Card (Consumers)

FRONT (explore website) BACK (Community map)



BANDWANGO:

TUSAYAN WILDLIFE PASS:

• Highlighting the Tusayan trails and surrounding trail systems

• 8 POI (easy to update, add / change) 

• Data Analytics will be accessible via dashboard

NEXT STEPS:

• Integrate into website

• Press Release (Bandwango Template)

• Potential for other passports

• Astronomy?



SOCIAL MEDIA:

Hubbard Digital:

• Paid social ad placement via Facebook & YouTube

• Jan – Mar: Shifting focus to Los Angeles (from Las Vegas) while still keeping Phoenix
• CTR is relatively low. Social media ads geared for clicks typically see a click-through rate of about 0.8%–2.1%, with 

1%–2.5% considered a solid benchmark and ~2%+ indicating strong engagement.
• YouTube Nov CTR: 0.06%

Instagram: @townoftusayanaz 

• Launched January 5th 

• February Content Calendar for Approval (Content is a collaboration with 

Jessica & Jamie) 

• “Meet the Locals” initiative led by Jamie (for approval)

• Highlighting historical figures and Tusayan locals that are known within 

the community

• See separate attachment with social media content for review



OPPORTUNITIES FOR CONSIDERATION & APPROVAL:

Orange 142 Digital
• Opt 1: $20,000 – Digital advertising campaign (can be tailored to specific budget)
• Target markets: drive markets (within 6hr) including PHX & Tucson,  and Metro Dallas  

Datafy
• Target markets: past visitors, lookalikes, National Park Geo-Conquests

• 50+ miles of Tusayan, PHX, Prescott, LA, Las Vegas, San Francisco. 
• Possible expansion if needed: NY, Atlanta, Chicago (based on visitation) 

• Opt 1: $5,000 
• Opt 2: $10,000 – includes Native Display

AAA
• Multiple Options, prices range
• NCNU Via Advertorial Content - $10,000 net

• Body text: 700 – 1,000 words + images (we could potentially offer this as a co-op amongst Tusayan businesses) 

Stoney Ward
• $500 / mo 
• Stoney has created a Route 66 Centennial website that provides resources for visitors including stories, 
       event listings, and has created a “boarding pass” with Tusayan partners. 
• Focusing on content creation, paid advertising, digital asset creation etc. 



FY26 REMAINING BUDGET:

FY26: $310,000

YTD Expenditures (posted & planned):  Appx $290,935 (estimated)

Remaining Budget: $13,750 (estimated)



THANK YOU!

Jessica Mitchell Remington
Tourism Coordinator
explore@Tusayan-az.gov 
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